
TRUONG D~I HOC KINH TE
Khoa:Qmln tr! kinh doanh

BANG TRONG s6 NOI DUNG MON HOC
Mon: Marketing ngan himg 0 Mli °mon hQc: bSA. bOle.:> 0

s6 tin chi: 02

Cftp dl] Cftp dl] ~(%) , Cftp dl] 3(%)
Cftp dl]

Ty l~ 1(%) 4(%)
Nl]i dung/ChuO'ng (%) (Tai hi~n-

(Tai tl;lo-Hieu va Ap (L~p lu~n-Phlin tich va (Sang tl;lO)

Bi~t)
dyng) danh gia)

I.TAng quan v~ marketing ngan hang 10 10
II.Nghien crru thi tru(mg va xac dinh thi trU'(mg myc tieu 30 20 10
cua ngan hang
III.Chi~n luQ'c marketing mix trong ngan hang 40 20 10 10
IV.Cong tac tA chrrc, th,!c hi~n va ki~m tra marketing 20 10 10
ngan hang

TAng 100% 30 40 30

Ghi ehu:

Ph~n 1 g6m: chuang 1
Ph~n 2 g6m: chuang 2
Ph~n 3 g6m cac chuang: 3,4,5,6
Ph~n 4 g6m: chuang 7
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TRUONG DAI HOC KINH TE
Khoa: Quan trj kinh doanh

cAu TRUC DE THI MON HOC
Mon: Marketing ngan himg Mft mon hQc: .~~ b02:3

ThOi gian lam bai: 90 phut
S8 tin chi: 02

Ha N(ji, ngay 9 thang 7 nam 2014

N{)idung 0/0 cAp d{)1 cAp dq 2 cAp d{)3 cAp d{)4
(Tai hi~n-Bi~t) (Tai t:;l.O-Hi~u+A.pd1}ng) (L~p lu~n-Phan tieh va danh gia) (Sang t~o)

Tr~e nehiem Tlf luan Tr~e nehiem Tlf luan Tr~e nehiem Tlf luan Tde nehiem Tlf luan

SL TG D SL TG D SL TG D SL TG D SL TG D SL TG D SL TG D SL TG D

I 10 5 1 2
II 30 1 20 20 1 15 10

III 40 10 1 2 5 1,5 2 1 15 10

IV 20 5 1,5 2 1 10 10

Tang 100 15 15 30 10 15 20 2 40 30
Di~m 100 30 20 20 30

ThOi 2ian 90 15 35 40

• Gil; ellu:
Cac chfr vi~t tk SL: S6 lUQ11gcau hoi; TG: thai gian cho m6i cau hoi; D: di~m s6 cho m6i cau hoi (Thang di~m 100).
£)~thi g6m 25 cau tr~c nghi~m va 3 cau tv lu~n.
Cau 1 g6m 2 y ki~m tra ki~n thuc nQi dung 2, dp dQ2 (20 di~m), dp dQ3 (10 di~m)
Cau 2 ki~m tra ki~n thuc nQi dung 3, dp dQ3 (10 di~m)
Cau 3 ki~m tra ki~n thuc nQi dung 4, dp dQ3 (10 di~m)

Giang vien thi~t k~

rSNguyin rhj Phi Nga

Chii nhi~m b{)mon

rhS rrdn Vi?t Dung
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Chii nhi~m Khoa

PGSrSHoang Van Hai
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